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'Life goes on' was the defining sentiment of 2021. Wading 

through the COVID-induced issues like chip shortages, 

lockdowns, and production restrictions, tech innovation and 

science continued growing. 5G phones made a grand entry 

in the affordable price band. 120W hypercharging was 

introduced. 2021 was all about making things bigger and 

better, literally. Bigger phone screens, larger phone memory, 

better camera resolution, and so on. It was indeed a 

dynamic year. At Cashify, we saw a reflection of this growth 

in the speed with which people shifted to newer devices. 

Join us here as we look back at the tech innovations and 

the sweet impact they had on the market.

The world as well as the tech ecosystem has faced a major 

shift due to the pandemic. Tech marvels that would have 

taken years, have been introduced within months. 

Automation and SaaS are the future. Owing to this, we keep 

evolving our pricing algorithm and automation to help us 

provide fundamental solutions in the State of Recommerce 

Business. Our focus has been and continues to be on 

providing customer-centric solutions and integrations with 

major players in the market. Let’s deep dive into how the 

market has fared in the post-pandemic recovery year of 

2021.

Co-founder & CEO
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Co-founder & CTO
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The world is grappling with two opposing issues. On one 

hand, life without smartphones is impossible. On another, 

the climate is urging us to pay heed to all the e-waste we 

produce daily. Circular economy is the only way out. We, at 

Cashify, resell lakhs of smartphones every month. Seeing 

these numbers increase everyday brings us peace. The 4X 

growth of our PhonePro services indicates a growing affinity 

among people for refurbished phones. As we become an 

omnichannel brand for smartphones, open up more stores 

and expand online services, it's becoming easier to map 

these market and consumer behaviors. Here’s a recap of 

what 2021 looked like.

Emerging economies show a huge opportunity for 

consumer offerings in tech-led affordability, mobile 

insurance and device-related services. Our focus is on 

developing markets, over the next 3 years. We plan to 

expand our presence to 25 geographies with products and 

services mirroring the suite currently offered to our local 

partners here in India. In this detailed recap, let’s see how 

India continued to grow as a globally competitive market in 

2021.

Co-founder & CMO

Nakul
Kumar

Co-founder & CBO-Global
Markets

Siddhant
Dhingra
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2020 was a tough year. So when 2021 knocked on the doors, 

people welcomed it wholeheartedly, hoping and wishing it to 

be a pandemic-free year. However, 2 months into 2021, the 

second wave of the COVID -19 pandemic escalated in India 

and things started to look grim again.

Despite this, India’s smartphone market, which embarked on a 

recovering journey in the third quarter of 2020, continued to 

gain momentum throughout Q1 and Q2 of calendar year 2021.

In Q1 (Jan-Mar) of 2021, the Indian smartphone market had the 

maximum ever first-quarter shipments where the shipment 

volume crossed 38 million units, growing 23% YoY.

growth kept rising, crossing YoY growth of 11% and shipping no 

less than 169 million units.

Overall, smartphone shipments registered by the Indian 

market were the highest in the first half of 2021. In spite of a 

declining market in the second half of 2021, the year’s overall

The past year also showed a notable rise in demand for 5G 

smartphones. As a result, shipments of 5G phones registered 

a 555% YoY growth in 2021, making India world’s 

third-largest market for 5G smartphones. For the first time, in 

the Q3 of 2021, over 10 million 5G smartphones were shipped 

with Vivo leading the bandwagon followed by Samsung, 

OnePlus and Realme.

Introduction

2021: Era of 5G Begins

Quarterly Smartphone Shipment
in India (2021)

Quarter 3 48 millions

Quarter 2 33.8 millions

Quarter 1 38.4 millions

Quarter 4 40.6 millions

/ 03

Data presented here has been derived from independent 

surveys conducted by Cashify. External sources include 

International Data Corporation, Counterpoint Research, 

newspaper articles, etc.

RESEARCH METHODOLOGY



Emerging from a pandemic-hit economy, the Indian smartphone industry 

continued logging in massive growth. Revenue from the Indian 

smartphone industry jumped the US$38 billion mark in 2021, showing a 27% 

YoY growth, making it one of the best performing years.

The spike in revenue was noticed despite the challenges posed by the 

second wave of COVID-19, shortages in semiconductor chip supply, and 

the subsequent price rise due to this shortage.
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A decade ago, till 2011, India was manufacturing mobile phones 

for Nokia, Samsung, Motorola, LG, and Sony Ericsson. Back then, 

India was a champion in mobile phone manufacturing and 

export, shipping nearly 70% of mobile phones it produced. 

However, in 2014, after the closure of Nokia's manufacturing 

plant, India’s phone manufacturing reduced, making the 

country import-dependent for smartphones.

In order to substitute the country’s import demand and 

eventually regain this lost manufacturing potential, the 

Government of India introduced Phased Manufacturing Policy 

(PMP) in 2015. As a result, India replaced Vietnam as the 

second-largest producer of mobile phones globally in 

2017-2018 by producing 225 million mobile phones. This 

number grew to 290 million in 2018-2019. However, the export 

volume remained low.

To grow the mobile phone export, the Government of India 

shifted its focus from “import demand substitution” to “export 

scale-up” by introducing PLI (production linked incentive) in 

2020. 

Cut to 2022, the exports of smartphones grew a whopping 

75% in 1 year from US$ 3.16 billion at the end of 2020-21 to 

US$ 5.5 billion up till March 2022. The Government expects 

this revenue to grow to US$ 52-58 billion in the next 5 years. 

Thanks to the Government’s decision of evolving the 

approach from PMP to PLI, a tremendous boom in local 

manufacturing is clearly evident. In 2021, shipments from 

local manufacturing increased to 98%, up from 90% in 2020. 

As per estimates, by 2025-26, the exports of the electronic 

products segment will reach nearly US$120 billion - almost 11 

times the current exports of India.

Through PLI, the Government of India focuses on 

transforming India into the champion exporter of 

electronic products.

India as the Emerging
Leader of Smartphone
Manufacturing

Local Goes Global

/ 05



Refurbished
Smartphone

6,913

New
Smartphone

13,943

India is a rapidly advancing market for refurbished phones. In 

spite of the huge demand for new smartphones, the 

refurbished smartphone market has been seeing lucrative 

growth for the past few years.

Up till a few years ago, people felt more comfortable staying 

put with their current phone than buying a second-hand 

smartphone. However, now, innumerable people are readily 

choosing second-hand smartphones over new smartphones 

to either fulfill their aspirations of upgrading to a more 

premium phone or to switch from feature phones to 

smartphones.

According to ICEA’s latest report, among people who bought 

second-hand phones, for 2 in 3 people it was their first 

smartphone. And, over 1 in 3 people out of this group bought a 

second-hand smartphone to upgrade from feature phones to 

smartphones.

78% of people who bought a second-hand or pre-owned 

smartphone had an income of less than INR 30,000. With 

second-hand phones being sold at half the price of the new 

phones, a pre-owned phone with high-end features at 

affordable prices is a more prudent choice for this lot.

*International Data Corporation, 2021

Average Selling Price (ASP) of new smartphones compared
with second-hand/refurbished smartphones.

Refurbished Smartphones Renewing Life

World of Refurbished
Smartphones
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It is predicted that the global refurbished smartphone 

market shall climb to a CAGR of 10.2% and be valued at 

US$ 143.8 billion by 2031.

NOTABLE PREDICTION

In India, over 95% of all the secondhand phones that enter the 

market are sold "as-is". That means, they’re in their best 

condition to be passed on to their next owner. Only the 

remaining 5% of secondhand phones go through repair or 

refurbishment.

IDC expects that by 2025, there might be 245 million 

second-hand smartphones eligible for reuse of which only 21% 

or 51 million may get a new owner.

However, with the rise of re-commerce platforms like Cashify, 

IDC hopes for a better outcome for the millions of used 

smartphone units lying unused in the market.

Reflecting on Cashify’s 2021 numbers, this prediction looks like 

a reality already. Cashify registered an unbelievable 154% YoY 

growth in the mobile buyback segment with maximum people 

selling their second-hand phones in the fourth quarter of 2021. 

No wonder, the second-hand smartphone market is beaming 

with utmost potential.

Xiaomi, Apple, and Samsung enlisted themselves as the top 

three brands whose used smartphones were most sold by 

customers to Cashify. While Apple iPhone 7 grabbed the top 

spot for buyback and Redmi Note 5 Pro made it to the second 

spot. Just like the previous year, Delhi people sold the most 

used phones in 2021 as well.

Following is a detailed representation of numbers associated 

with second-hand phones sold on Cashify.

There’s also an increase in the number of pre-owned phones 

entering the market. In 2021, 90 million second-hand 

smartphones are estimated to have been added to the 

market. This is in addition to the already present 60 million 

second-hand smartphones that were in the market from 

previous years. Roughly 15% of the 150 million handsets got 

traded, building up a revenue worth US$ 2.3 billion. 

Top-Selling Brands*
Top phone brands sold by consumers to Cashify

Others

25%

16%

15%

10%

07%

07%

06%

03%

11%

/ 07 *Data derived from total buyback transactions on Cashify in 2021



Top-Selling Cities*
Cities that sold their phones to Cashify

Top Up-And-Coming Cities*
Cities with potential new buyback customers

*Data derived from Cashify’s analytics of 2021

09%
Mumbai 04%

Pune

04%
Gurgaon

36%
Others

18%
New Delhi

10%
Bangalore

08%
Hyderabad

03%
Noida

04%
Chennai

04%
Kolkata

Ghaziabad Ahmedabad Lucknow Jaipur Thane Surat Patna Faridabad Kanpur
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New Delhi

24%

76%

Kolkata
21%

79%

Mumbai

23%

77%

Bangalore
29%

71%

Hyderabad

28%

72%

Truth Index From Top-selling Cities*
Percentage of smartphone users who mentioned the actual
condition of their devices while putting them up for sale online

People who mentioned correctly

People who didn’t mention correctly
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Ghaziabad
24%

76%

Gurgaon

22%

78%

Pune

Chennai

26%

74%

Ahmedabad
23%

77%

Noida

25%

75%

*total buyback transactions on Cashify in 2021

People who mentioned correctly

People who didn’t mention correctly

21%

79%
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Top-Selling Buyback Models*
Top phone models sold by customers to Cashify

Brand-wise Resale Price Trend History*
How major devices from smartphone brands shed their
resale value with age

*Data derived from total buyback transactions on Cashify in 2021

Apple
iPhone 7

Apple
iPhone X

Apple iPhone
7 Plus

Redmi
4

Redmi
5A

Redmi Note
7 Pro

Apple
iPhone 6

Redmi
Note 4

Redmi Note
5 Pro

#01 #05#04#03#02

Apple
iPhone 6S

#10#09#08#07#06
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-5.81%

-21.13%

-12%
-9.30%

-27.70%

-14%

Apple OnePlus Xiaomi

06 Months 12 Months

A major factor that influences how much a phone’s resale value will drop is how frequently the OEM 
releases a newer and better phone.

Interesting Fact
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India’s Favourite Smartphone Brands

Brands That 
Went Beyond



Xiaomi has been and continues to be the leader of the 

smartphone market in India. Why wouldn’t it be! After all, it 

remains the top choice of all smartphone buyers whether they 

choose to buy a new phone or a pre-owned phone.

Ruling the year 2021 in all its quarters, in Q1, Xiaomi captured a 

26% shipment share with 5 out of the top 10 smartphones 

belonging to the said brand. In this quarter, Xiaomi also 

regained its lost momentum in the mid-priced segment (INR 

20,000-INR 30,000) after a dried-up performance of 1.5 years.

In the second quarter of Calendar Year 2021, apart from 

leading the market with a 28% shipment share, Xiaomi also 

recorded its highest-ever ASP (average selling price) in a 

single quarter. It was a glory brought in by the Mi 11 series. In 

the said quarter, Xiaomi scored its maximum shipments in the 

premium segment and also re-embarked in the 

ultra-premium segment with its Mi 11 Ultra.

The second quarter was all win-win for Xiaomi’s sub-brand 

POCO as well. It had a YoY growth of a jaw-dropping 480%. 

The high-ranking POCO models of Q2 2021 were 

unsurprisingly M3, C3 and X3 Pro.

By the second half of the year 2021, particularly in the third 

quarter, Xiaomi held 22% shipment share with 3 models in the 

top 5 list being from Xiaomi. 

Special mention to Xiaomi’s Redmi 9A which topped the list 

of best-selling smartphones for four consecutive quarters, 

Q4 of 2020 and Q1, Q2, and Q3 of 2021. And, also to the top 4 

best-selling Xiaomi models Redmi 9A, Redmi 9 Power, Redmi 

Note 10 and Redmi 9 models which logged in more than a 

million shipments.

Wrapping up the entire year, Xiaomi pioneered the 

smartphone market with a 24% shipment share. Not just this, 

the brand grabbed a 258% YoY growth as it gained its highest 

ever share in the premium segment (>INR 30,000).

Delhi contributes 13% of Xiaomi’s user base followed by 

Bangalore and Mumbai.

Even in the buyback segment, Xiaomi maintained its top 

position as the most resold brand on Cashify. In fact, 

compared to Cashify’s 2020 data, nearly 1% more users sold 

their Xiaomi devices to Cashify in 2021, raising its share from 

24.3% in 2020 to 25% in 2021. Delhi held onto its supremacy of 

being the top city that sold Xiaomi phones to Cashify, 

followed by Mumbai and Bangalore. While Redmi Note 5 Pro 

ranked highest in the list of Xiaomi phones sold to Cashify, 

Redmi Note 4 and Note 7 Pro stood second and third, 

respectively.

XIAOMI
On the Up and Up

/ 13

The second quarter was all win-win for 
Xiaomi’s sub-brand POCO as well. It had a 
YoY growth of a jaw-dropping

480%



Top Xiaomi Smartphones models
sold by customers

Redmi Note 5 Pro

19%

Redmi Note 7 Pro

14%

Redmi 4

11%

Redmi Note 4

16%

Redmi 5A

13%

27%
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Redmi 6A, Redmi Note 6 Pro
& others

Redmi 6 Pro,



Top Apple Smartphone models sold by
customers

Apple iPhone 7

23%

Apple iPhone 6

15%

Apple iPhone X

15%

APPLE
of Every Eye
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2021 brought glory for the California-based tech giant Apple. 

Securing its place as one of the fastest-growing brands in the 

fastest-growing smartphone market (India, we mean), Apple 

garnered an enormous year-on-year growth of 108% in 

shipments and captured 4.4% of India’s smartphone market 

share.

Even though Apple had a low market share, it still bagged a 

massive revenue of nearly US$5 billion. A gain like this can be 

attributed to its luxuriously priced handsets. However, owning 

luxurious smartphones does not seem like a challenge for the 

Indian population anymore. We’re saying this because 1 in 

every 8 smartphones sold was a premium smartphone.

Apple successfully maintained its top position in the premium 

phone segment (phones priced above INR 30,000) in the first 

and third quarters of CY 2021 with shares of 48% and 44% 

respectively. Apple also ruled India’s ultra-premium phone 

segment (phones costing more than INR 45,000) with 49% and 

74% market share, in second and third quarters of 2021 

respectively.

The last quarter of calendar year (CY) 2021 appeared to be the 

best for the brand as it shipped around 2.3 million units in India 

only in this quarter. This marked a dramatic rise of 34% in 

iPhone sales which this global smartphone leader has never 

witnessed in any previous quarters.

Throughout the calendar year of 2021, the global smartphone 

leader shipped a massive 5.4 million units of iPhones in India. 

This growth was mainly driven by the super-attractive festive 

offers on online as well as offline Retail Channel, India’s 

increased manufacturing abilities due to Make-in-India 

initiative and high demand for iPhones 12 and 13. This growth 

will only keep gaining momentum through 2022.

Up next on the list comes Bengaluru and Mumbai with 11% and 

10% smartphone users owning an iPhone.

Apple has a highly disproportionate share in the pre-owned 

market. As per Cashify’s findings, of all the smartphones sold 

to Cashify, iPhones held a 17.2% share in 2021. While iPhone 7 

was the most-sold iPhone model with a share of 23%, iPhone 

6 stood second, holding a sales share of 15%.

Delhiites are most in love with 
iPhones with over

18% of iPhone users 
residing in Delhi.

Apple iPhone 6S

14%

Apple iPhone 7 Plus

10%

Apple iPhone 8, Apple iPhone 11
& others

Apple iPhone XR,

23%
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SAMSUNG
On the Crest of
Technology’s Wave

Usually, Samsung launches happen in the later months of the 

year. But in 2021, the South Korean giant kick-started the year 

with multiple launches like Samsung MO2 series and its 

flagship phone Galaxy S21.

Perhaps, it was this active start that facilitated the first 

quarter’s 58% YoY growth in smartphone shipment and helped 

Samsung retain the position of the second-largest phone 

brand in India.

In the second quarter of the year, 66% of Samsung’s shipments 

were of Galaxy M-series and F-series. As the brand grew 25% 

YoY in this quarter, it also reached its maximum online share.

Samsung also ranked highest in the mid-priced segment (INR 

20,000-INR 30,000), thanks to the remarkable acceptance that 

Galaxy A32, A52 and F62 received.

However, as Counterpoint suggests, due to supply chain 

issues, lack of new Note series launches, no action in the 

entry-level segment, and fewer launches in the mid-price 

segment compared to the previous year, Samsung saw an 

overall decline of 8% in shipments.

Irrespective of all the ups and downs, Samsung played smart 

in marketing its 5G smartphones. It declared that it provided 

maximum bands in 5G smartphones. As a result, it was the top 

brand in 5G smartphone shipments in Q4 2021. 

Samsung is the second most-favored brand for people 

buying a new or a pre-owned phone.

Cashify’s buyback sale data reveals that Samsung held a 

15.4% share in 2021. Just like for other brands, Delhi’s Samsung 

users remained the top sellers here as well and contributed a 

share of 15%. Mumbai and Bangalore came in next on the list. 

Of all the Samsung smartphones sold to Cashify, Samsung 

Galaxy M30s and Galaxy A50 were the phones sold by most 

customers.

Apart from having an easy lead in the INR 20,000-INR 

45,000 segment with a 28% share, Samsung’s foldable 

device (Fold and Flip series) shipments grew 388% YoY in 

2021. Marvelous indeed!
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Top Samsung Smartphone models
sold by customers

Samsung Galaxy
M30s

16%

Samsung Galaxy J7
Prime

13%

Samsung Galaxy J6

11%

Samsung Galaxy
A50

16%

Samsung Galaxy J2

13%

31%

/ 18

Samsung Galaxy M31, Samsung 
Galaxy M21 & more

Samsung Galaxy J7,



Vivo V9

17%

Vivo V15 Pro

15%

Vivo Y12

14%

Top Vivo Smartphone models sold by
customers

VIVO
OG of 5G

2021 turned out to be a challenging yet impactful year for the 

BBK Technologies-owned Vivo. As 5G shipments crossed the 10 

million milestone, competing with brands like Realme and 

Samsung, Vivo topped 5G smartphone shipments in 2021 with 

a 19% share.

The exceptional performance of its Y series and V series 

promoted the brand’s 2% YoY in 2021. While already ruling the 

offline segment, Vivo is fully prepared to make a mark in the 

online segment with its adjuvant iQOO.

Being a top offline player, the brand struggled during the 

lockdown days. However, in 2021, as the COVID scenario settled, 

Vivo started regaining its position as the leader of offline 

market. Launching its camera-savvy flagship X60 series, Vivo 

grew 16% YoY and held the third position in Q1 2021.

In Q2, Vivo registered a 61% YoY growth due to the grand 

welcome of its new V21 series, X60 and IQOO 7 series. With its 

premium launches, Vivo’s share in the above-INR 30,000 

segment climbed up to 12%. This was Vivo’s highest ever share 

in a single quarter. Besides this, Vivo was the top performer in 

the INR 15,000-INR 20,000 price band.

/ 19



Vivo S1

13%

Vivo Y15 2019

12% 29%

Vivo V15, Vivo V11 Pro
& others

Vivo Y91i,

Maintaining its third position in the top 5 brands in India, the 

third quarter was an easy stride for the Chinese brand. Apart 

from becoming the top 5G smartphone, Vivo registered its 

highest shipments in premium segment because of its X60, 

IQOO and V21 series. In the said quarter, Vivo remained ahead 

of all other brands in capturing the offline smartphone 

marketplace.

Being the third-most preferred phone brand for both new and 

pre-owned smartphone market, the brand is prudently 

expanding its presence across various price bands.Cashify 

data reveals that in 2021, 8.8% of smartphones sold by 

customers were Vivo, making it the fourth largest brand sold 

by users to Cashify. The largest portion of Vivo buybacks, 

around 15%, came from Delhi. While Vivo V9 was sold by

maximum customers, Vivo V15 Pro was the second-most sold 

model by customers.

Vivo achieved its highest average selling 
price (ASP) in

as a result of its augmented focus on the 
premium segment with launches like V 
series and IQOO series.

Q3 in 2021
Seemingly, the third quarter was a massive success for the 

Chinese phone brands, including Xiaomi, Vivo, Samsung, 

Realme, and Oppo, as they captured 74% of the Indian 

smartphone market share in Q3 2021.

/ 20



Oppo, the leading Chinese phone brand held the fifth position 

in 2021 with 6% share in the Indian smartphone market. Selling 

18 million units, Oppo grew 8% year-on-year. After having 

victorious innings in the low-priced phone segment (between 

Rs. 10,000-20,000), Oppo is all set to hold its foot in the mid, 

premium, and ultra-premium range. 

Looking at the quarter-wise performance of the brand, in the 

first quarter of 2021, OPPO grew 12% YoY with a market share of 

11%. In the said quarter, OPPO also debuted in the 5G leg of the 

market with the OPPO Reno 5 Pro 5G. This handset held a 3% 

market share in India’s 5G smartphone shipments.

At the same time, Oppo also got into 5G’s upper mid-tier price 

segment (INR 20,000-INR 30,000) with Oppo F19 Pro Plus. The 

phone emerged as the top 5G phone of this segment in the 

year's second quarter. In the mentioned quarter, OPPO 

expanded its online presence by launching its e-store and 

swept off a 103% YoY growth with 10% market share.

This 10% market share stayed through the third quarter of the 

year, helping OPPO maintain its fifth position in the smartphone 

market again. In 2021’s third quarter spanning from July to 

September, OPPO was the third best brand in the price band of 

INR 10,000 – INR 20,000, with its A54 ranking highest. Whereas, 

in the price range of INR 20,000 – INR 30,000, the brand 

captured the fourth position, led by OPPO F19 and Reno 6 

series.

The majority of people who sold their Oppo devices on 

Cashify reside in Delhi. Up next on the list were Mumbai, 

Hyderabad and Bangalore. 

OPPO
Creating FOMO

While

of Oppo devices were sold by Delhiites,

7% were sold by Mumbaikars, and 6% by 
Bangalore and Hyderabad citizens, 
respectively.

13%
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Top Oppo Smartphones models
sold by customers

Oppo A3s

21%

Oppo F9 Pro

12%

Oppo F1s

12%

Oppo A37f

15%

Oppo A5s

12%

28%

/ 22

Oppo F11 Pro, Oppo A5 2020
& others

Oppo F17,



Top Realme Smartphone models sold by
customers

Realme C2

17%

Realme 2 Pro

15%

Realme 3 Pro

14%

REALME
Acing The Test Of Innovation
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50 million

In its 3-and-a-half-year run,
Realme is the fastest brand to have 
shipped over

Smartphone

In 2021, out of the 5 top-performing smartphone brands in 

India, 3 were owned by BBK Technologies, the parent company 

of Realme, Oppo, OnePlus, and Vivo. While Vivo was in the third 

position, Realme and Oppo captured the 4th and 5th positions 

respectively. Of these top brands, Realme was the 

fastest-growing brand.

Established in 2018, Realme was the first brand to launch a 5G 

phone in India back in February 2019. Since then, Realme has 

been extremely ambitious in making its presence felt in the 5G 

market. From making affordable 5G phones like Narzo and X 

series to Narzo 30 Pro 5G being the cheapest 5G phone of Q1 of 

2021, the brand led the 5G shipments with over 22% share in Q2 

(Apr-Jun) of 2021.

In 2021 Q3 (Jul-Sept), with Realme 8 5G and 8s 5G capturing 

nearly half of the market, the brand emerged as the top 5G 

brand in the sub-₹20,000 price band. Introspecting the rising 

demand for 5G, Realme aims to integrate 5G in all its phones 

priced above ₹15,000.

Among the top 5 phone brands in India, Realme had its highest 

YoY growth of 20% and occupied the fourth slot in 2021’s top 

phone brands list. Pushing Realme to such great success was 

its decision of venturing into the premium segment with GT 

series and revamping its C and Narzo series, which initiated

After starting the year with a 4% slide in YoY growth, the brand 

recovered from this slump by registering a whopping 140% 

YoY growth in Q2. In an impressive coup, the brand also 

replaced Samsung to climb up to the second slot in the 

festive quarter of October-December (Q4 of 2021), with a 

market share of 19%.

high demand for these models.

Digging into our data, we saw that the share of Oppo devices 

sold to Cashify had registered an increase of 1%. While in 2021, 

6.60% of all phones sold to Cashify were Oppo, in 2020, this 

number was 5.60%. The data also revealed that Oppo A3s 

took the lead as the most sold Oppo smartphone, with a 

share of 21%, followed by A37f and F9 Pro which had shares of 

15% and 12% in the lot, respectively.

Realme 3

13%

Realme 2

12% 29%

Realme 5 Pro, Realme XT
& others

Realme 5,
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ONEPLUS
The Smooth Sailing Ship

As technology marvels, people’s desire to own the latest 

gadgets grows. Being aware of this, OnePlus always stayed on 

top when it comes to adopting the latest technical features in 

its smartphones.

In 2021, OnePlus partnered with Hasselblad to amp up the 

camera quality in its OnePlus 9 series smartphones. Moreover, 

the brand also conquered the 5G smartphone field when 

OnePlus Nord bagged the tag of the best-selling 5G 

smartphone model during Q1 of the calendar year 2021.

In 2021, OnePlus shipped over 5 million smartphones in India. 

Driven mainly by the Nord series, this was the brand’s 

highest-ever shipment in the Indian sub-continent. The 

China-based brand led the affordable premium segment 

(phones priced between INR 30,000-INR 45,000) and also 

stood second in leading the premium segment of phones 

worth above INR 30,000 with a 19% share.

In Q1 of 2021 (Jan-March), the brand clocked in a monumental 

growth of 300%, followed by a 200% growth in the second 

quarter. While the first quarter’s swell-up was marked by 

OnePlus 8 and Nord series, the second quarter’s spike was led 

by OnePlus 9 series. 

In the third quarter of 2021, OnePlus enjoyed its highest number 

of shipments with the newly-launched OnePlus Nord 2 5G and 

Nord CE 5G pushing the numbers upward. Impressively, just 

the Nord series shipped over 3 million units in the country.

Cashify data shows that OnePlus phones saw a slight 

increase in the pre-owned market. While in 2020, 6.20% of all 

phones sold to Cashify were OnePlus, in 2021, this percentage 

grew to 6.40%. With a share of 22%, OnePlus 6 emerged as the 

top phone sold by users to Cashify. Second on this list was 

OnePlus 6T with a 17% share. A major chunk, around 16% of 

OnePlus phones, were sold to Cashify by Delhiites, whereas 

Mumbai and Bangalore people contributed 12% each.

In the second-hand smartphone market, OnePlus is 

among the top 5 phone brands that people choose when 

looking to buy a premium phone at pocket-friendly prices.
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Top OnePlus Smartphone models
sold by customers

OnePlus 6

22%

OnePlus 7

13%

OnePlus Nord

10%

OnePlus 6T

17%

OnePlus 7T

12%

26%
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OnePlus 5T, OnePlus 5
& others

OnePlus 7 Pro,



Building The Presence
Offline

Cashify

Cashify, after 6 years of online presence, knew that a 

significant number of customers might still rely on offline 

stores to repair, sell and buy their gadgets. So, in 2019, Cashify 

inaugurated its first offline retail store. As of 2021, Cashify has 

its presence across several Tier 1, Tier 2 cities, and Tier 3 cities. 

And going forward, the company plans to open many more 

stores pan India, especially in Tier 3 cities.

“Somebody's waste can be someone else’s resource.” 

Considering this saying, Cashify aims at rethinking and 

redesigning a sustainable way of working with technological 

advancements. The goal is to highlight the potential of circular 

economy, bringing forth the culture of recycling, reusing, 

repurposing, and repairing. It is the only way to utilize scientific 

creativity while keeping in mind the environmental balance in 

check. 

India’s performance in the pre-owned smartphone market 

shows positive signs. Over and above, 25 million units of 

pre-owned smartphones having an average cost of nearly 

₹6900 each, did business in 2021, creating ₹17,400 crores in 

revenues. This gave India, the booming market for 

second-hand smartphones, a growth rate higher than the 

overall smartphone market, according to ICEA and IDC. As per 

predictions, India’s market for second-hand smartphones has 

the potential to rise to 51 million by 2025, producing over 4.6 

billion in revenue. 

compelling actions, repair became an evident part of 

Cashify’s smartphone care plan. It not only emphasizes 

saving money and time, but in the bigger picture, saves the 

environment too. To consciously extend the lead on the path 

of its service to its customers, Cashify Repair is another step 

that educates on “Why choose repair over buying a new 

phone?”. Cashify repaired over 61000 phones in 2021.

Major issues that people brought in when seeking repair for 

their phones included:

A major part of Cashify’s ideology is about extending the 

lifespan of a device. To put across this objective through

Screen Issues

40%
Battery Concerns

25%
Camera Problems

10%
Other Phone

Issues

25%
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User behavior and smartphone market trends in 2021
PHON-ATICS

Reasons why people bought refurbished device

As a 
Gift

Secondary/backup 
Devices

It was a
Wiser Choice

Suits My
Pocket
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While

of product buybacks were of phones, 
the rest 6% was other devices

94%

People aged

sold the maximum number of phones 
in the past year.

25-44YRS.

9% 17% 29% 45%



in 2021

Average resale price of second-hand 
smartphones sold by users was worth

6,913

Who sold their phones 
online?

84%
Male

16%
Female

Majority of users took

to finalize their decision of selling
their phone online

2 Days

of the total repairs.

New Delhi booked maximum repairs, 
amounting to nearly

25%



GOT SOME
FEEDBACK
FOR US?
Tell us everything

Drop an email at

ceo@cashify.in
or Call us at

+91 72900-58900

Manak Waste Management Pvt Ltd., 1st Floor, UM House, 
Plot No. 35, Sector 44, Gurgaon, Haryana - 122003

visit us at www.Cashify.in
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